MARKE(}T!N@% TURISITCO

'VisitOrIondQ

The Official Tourism Association

APRESENTADO POR: APRESENTADO PARA:
GABRIELA PAES AULA DE MARKETING



A VISIT ORLANDO E A ASSOCIACAO OFICIAL DE TURISMO DE ORLANDO, O
DESTINO MAIS VISITADO DOS ESTADOS UNIDOS E CAPITAL MUNDIAL DOS
PARQUES TEMATICOS.

UMA ASSOCIACAO COMERCIAL SEM FINS LUCRATIVOS QUE MARCA, COMERCIALIZA
EVENDE O DESTINO ORLANDO GLOBALMENTE, COM MAIS DE 1.300 EMPRESAS
ASSOCIADAS QUE ABRANGEM TODOS OS SEGMENTOS DA COMUNIDADE TURISTICA
DA FLORIDA CENTRAL.

FUNDADO EM 1984 POR FUNCIONARIOS DA CIDADE EM PARCERIA COM EMPRESAS
LOCAIS, COMO UMA ORGANIZACAO INDEPENDENTE PARA PROMOVER
CONVENCOES E VIAGENS DE LAZER.

HOJE, O VISIT ORLANDO E ADMINISTRADO POR UM CONSELHO DE
ADMINISTRACAO QUE INCLUI REPRESENTANTES DE UMA AMPLA VARIEDADE DE
LIDERES GOVERNAMENTAIS, DE TURISMO E COMUNITARIOS.



ORLANDO
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e LOCALIZADO NO CORACAO
DO ESTADO DA FLORIDA

e A DISTANCIA ENTRE MIAMI,
NO EXTREMO SUDESTE DA
FLORIDA, E ORLANDO E DE
APROXIMADAMENTE 394 KM.

e PRINCIPAIS PARQUES
TEMATICOS DE ORLANDO
ESTAO TODOS LOCALIZADOS
EM UM RAIO DE 24
QUILOMETROS




47 MILHOES DE
PASSAGEIROS
ANUALMENTE

35 CIAS AEREAS

VARIOS EVENTOS
INTERNACIONAIS
DURANTE O ANO

BRASIL E O 5° PAIS
NO RANKING
MUNDIAL DE

VISITACAO

PRINCIPAL
DESTINO DE
PARQUES
TEMATICOS

US$ 67,1 BILHOES EM
IMPACTO
ECONOMICO POR
\\[e

e
&’








https://www.youtube.com/watch?v=2KIM1To5UIQ

ALEM DOS PARQUES TEMATICOS

AFRO-AMERICANA HISPANICA
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https://www.youtube.com/watch?v=y7-L3g2sZEI

BUSINESS PLAN
VisitOrlando

[ |
L]
[ ]
[ |
B
]
[ |
]
]
[ ]
|

« Maintain pasition as Mo. 1 meeting destination by Cvent

B) Recover domestic leisure travel valume

Drive econormic impact in conpunction with key buying
partners, airlhines and members through dedicated
Orlando imbiatiees bo inclede sales aducation for
buyers, travel professional training, in personilive

events and virtual programs

. Delprar sustsined chent oubreach thr-:-u.gh in-per:.:ln

and wvirtual sales calls

. Ensure Orlanda markst share: implement booking

incentives and cooperative markebing programs as
appropriate with core partners such & AAA, Travel
Leaders, Costea Travel and Southwest Vscations

d. |m|:l|-=m-|=nl: a.g_gr-::.si'-.ﬁe webinar schedule in :-:-n_iun:til:ln

. Eurp-:l:u. 2019 results by drving total visitation to B0 mallon viesitors by 2024

« Exceed pre-pandemic international numbers of 6.5 mullion visitors by 2024

A) Enhance Orlandea’s top 10 glu-bal destinatien brand Fmitinn In our ktr markets

« Success measure: Regain positioning in top 10 in key markets of LS. (8), UK (9), Canada (9], Mexco (12)
and Branl (1) in brand health SUrveEys

+ Success measure: Feach 95% of 2019 domestic leisure asitation: 952 million wisitors

+ Tactics: Travel Industry Sales

+ Tactics: Marketing and Communications

a. Lilize research ko "."E"-l"E"l:IFI data-driven markﬂing

:.Lr.:tf-gie:. ko drive avern i.g|'|1. leiture wisibabion

b. Dirive dermand during spring, summer and holiday
travel seasons through campaigns based on audience
targeting, with an overlay af initiakrves in top high-
wolume origin markets

. Booat in-state and reginnal offarts to Al
shaulder smazons

d. larget a diverse and inchusive sudience af Farmilies

(wornen ages 25-34 with children) and adults (spes
25-54 with 375, 000+ househald income for outside

Flarida and 355 000+ in state)



ORLANDO

Visit Orlando launches new ‘Unbelievably Real’ marketing campaign

BY ASHLEY CARTER | ORLANDC
PUEBLISHED 4:02 PM ET MAY 09, 2022

ORLANDQO, Fla. — Visil Orfanda has lau The campaign launched Monday in collaboration with the Orlando Economic Partnership. A team from the
campaign to highlight all the “Unbelievab

marketing agency Razorfish led the creative development of the branding.

The campaign and the "Unbelievably Real” slogan is part of a push to reach a wider tourism audience, not only
leisure visitors but also meeting attendees and travel professionals by putting a spotlight on everything from the

area's theme parks and outdoor activities to its top dining spots and rocket launches.
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Anything is possible if you can imagine it — Unbelievably Real!
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Visit Orlando -@- #% @VisitOrl
Use the force to choose your adventure in Orlando.
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3.790 pubhzagbes ZHE mil s=guidores 354 z=guindo

Wisit Oriando

Ciarirg O informisgiess Dot

Think: of us as yousr Driando vacation planning cperts.

T - S your hove for Orlando: by Eagging us amd usiing PYiDOiamdo
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visitorlando #
grette_ - Audio onginal

o visitorlando # There's lots of May-nificent events happening i
Orlando!

#orlando #thingstodoinorlando #murals #buckethst
#unbelievablyreal #itsgonnabemay #seaworld #aapi

1sem Ver tradugao

& thecitybeautiful ® % % so much to do! We love it!
6d Responder Vertradugao

theescapegame It's gonna be a good month! & §§
1sem Responder Vertradugao

dwntwn_orlando # May it be a good month &

1sem Responder Vertradugao

° collegeparkmainstreet College Park Spring Fest - May 6th! &

Curtido por cassiwillard e outras pessoas
MAID 1

@ Adicione um comentaro... Pul



Visit Orlando e Inscrever-se

@visitorlando 17,3 mil inscritos 462 videos

oo

The Official YouTube channel for Visit Orlando. Whether you're a theme par.. >

INiCIO VIDEOS SHORTS AO VIVO PLAYLISTS COMUNIDADE CANAIS SOBRE >

Unbelievably Real | Visit Orlando

Unbelievably Real | Visit Orlando

-

14.294 visualizacoes - ha 4 meses

Here, matching bedazzled t-shirts are worn proudly and phones
are forgotten. Wands grant new power and Dad jokes are
actually funny. Here, anything is possible if you can imagine it
and that's what makes Orlando... Unbelievably Real.

SUBSCRIBE: http://www.youtube.com/c/visitorlando

P @ 0:04/1:00 B & 1 2 LEIA MAIS


https://www.youtube.com/watch?v=L-VI7HFX5hQ&ab_channel=VisitOrlando

Orlando faz acdes para recuperar
volume de brasileiros pre-pandemia

Visit Orlando esta promovendo campanhas de marketing e acdes junto aos agentes de
viagens na WiIM 2023

PANROTAS / Filip Calixto

Com diversos parceiros presentes na WIM | atin America 20235, o Visit Orlando esta
potencializando o alcance destas marcas em seu estande e reforcando as estrateqgias
para o mercado brasileiro, que incluem campanha de marketing e treinamentos para
agentes de viagens. Entre as principails novidades do destino promovidas na feira,
estdo o trem Brightline, gue conectara Miami e Orlando em julho; a nova montanha-
russa com tematica de surf no Sea World; e a atracdo de Tron no Magic Kingdom.

"Estamos na WTM para falar sobre os muitos motivos para visitar Orlando agora,
porgue muitos brasileiros gostam do nosso destino. Apostamos ndo 5o na divulgacdo

constante das novidades, como brinquedos e hospedagem, mas tambem em
treinamentos e capacitacoes com o Orlando Travel Academy e uma nova campanha
de marketing com veiculagdo na televisdo e redes sociais chamada
'Inacreditavelmente Real, gue promove a mistura unica de fantasia e autenticidade de
Orlando’, explicou o gerente de Relacdes Publicas do Visit Orlando para a America
Latina, Leo Salazar.

Leo Salazar, gerente de Relagdes Publicas do Visit Orlando para a Ameérica Latina
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